Agenda - Day 1
Tuesday, October 25, 2011

7:30 — 8:30am Breakfast and Registration Foyer
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Opening Keynote

A State of the Industry Review for 2011 and Projections for Chrome EAPARTNERSHIPGROUP
2012 — Brent Barootes, Partnership Group - Sponsorship s i
Specialists™
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Concurrent Workshop Session (Select 1 of 3)

8:50 — 10:00am

1) Ignite the Power of Strategic Alliances to Build Your Sundance A
Market — David Saxby, Spark Communications
Suitable for Properties and Sponsors

10:20 — 11:15am 2) Making Sponsorship work in a smaller community — Sundance B
Jim McEwan, Funtastic Sports Society
Suitable for Properties

3) Sponsors as Marketing Partners — Judy Haber, Sundance C l\lrimnamv '
Performance Sponsorship Group h“ﬁ:

Suitable for Properties




12:15 - 1:30pm Networking Lunch Chrome MAHKETING
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Concurrent Workshop Session (Select 1 of 3)

1) Beyond Sponsorship Rights Fees: Activation using -
Traditional and New Media for Effective Sponsorship Sundance A [ @'Us
Programs — Nicolette Harris and Conan Daly, Corus rnmm——
Radio Calgary
Suitable for Properties and Sponsors

2:30 - 3:25pm 2) How to Keep a 15+ Year Sponsorship Fun, Engaging
and Delivering Results — Angela Sarino, CIBC Sundance B
Marketing
Suitable for Sponsors
Sundance C

3) Moving Communities to Action — Christa Costas-
Bradstreet, ParticipACTION
Suitable for Properties
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3:45 — 4:45pm Discovery Session — Interactive Panel Discussion Chrome

5:00 — 7:00pm Hosted Reception Chrome ROSSWMARSH
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Agenda - Day 2
Wednesday, October 26, 2011

Activity Proudly Sponsored By

8:15 — 8:30am Welcome Back and Opening Remarks — Bruce Lee Chrome
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10:30 — 11:00am Networking Break Foyer e

12:00 — 1:15pm Networking Lunch Chrome
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2:15 — 3:30pm Digital Marketing and Social Media Panel Chrome
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